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Agenda

I About usk

I Where does gendered design come from?
I Common traps and how to overcome them

0000
| LetOs sum it up!
| LetOs discuss!

./01/0212. I"H#$%H# " &'H($)$*+,"#S-(,++



Abo Ut u S " . An n a Used to be a traveler, hiker, windsurfer, reader,

snowboarder

Currently trying to squeeze something for me while
being a working mom ;)

' Went from clinical & developmentag
psychology (first M.Sc.) to psychol
HumarComputer-Interaction (secorjss:
M.Sc.)

I Joine&Yhlkan 2016

| Love OboringO things like maklng =4
complex (internal) applications wo ,
neatly for users, user research, REsafith =
getting *it* done s

01/0212. " HG Vo & H()$H+, " -(,++



About us.Jlona

| Started as an industrial designer In
medical design and fell in love with
10 years ago

| SupportingYhlk&/X since 2017

I Finished my MAS in Product
Management in 2019

I Main interests early design phases,
health care & medical, connecting th
hardware & software world

with family & friends
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How do we define OfemaleO?
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Where does the gender gap come from?

Ancient female warriors Sports Artificial Intelligence

[ o /,/ " Reporter: "You're the first person everto win two
' - 74 Olympic tennis gold medals. That%\'
extraordinary feat, isn't it?" ;—E’

98.7% 68.6% 100% 92.9%

-
Y .

amazon

DARKER DARKER LIGHTER LIGHTER
MALES FEMALES MALES FEMALES

Amazon Rekognition Performance on Gender Classification
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Andy Murray: | think {ienus and Serena’
have won about four each.

Eand clinical data, gendered languages, etc.
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Td me more about the spabreeze when | tryto balance
a badleramd havelte g @ the ane tme..

MEGA
PACK )

MAXI
FORMAT &

Versus

FUsiens5
| PROGLIDE
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o"Spa Breeze
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Smart phones

The size and consequent comfort
of smartphones is based on the a
size of a manOs hand.
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p Uniforms are not thetversal
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«Meine
Uniform ist
praktisch und
bequem.
Ausserdie
Hosen, die
sind fiir
Minner
geschnitten.»

grist
Chauffeurin
Genossenschaft Migros Zirich
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Ignore one gender during definition of user
groups or personas

Focus & design only for gender:

I Physical dimensias® male body type
even If a user group with a female body type
can or will use the product

I Psychological factirg. no easily
accessible security settings or no way to
connect to a help in case of danger for a
female
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Ignore one gender during definition of user
groups or personas

I Do due diligence, consult your marketing or sales
team, get any data of the demographics

| If this is not a clearlgendespecifiproduct like How to
a tampon: make sure to include the most impc escape th
potential users and derive their biggest needs trap’>

I Use a broader, specifically graded range when |
comes to anatomic & ergonomic requirements b
NO®ne size fits all
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Shrink it & pink It. Because It Is the favourit

Cool Tools
for Women
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Describe your target group using the
stereotypical view

I Make assumptions about the user needs
based on stereotypes:

' women = simple
I men = experts and explorer

| Using your own Ocommon senseO instead of
user research & science
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./01/0212.

Describe your target group using the
stereotypical view

I Use any project data source to understand who are the
users and what are their needs: Desk research,
Interviews, contextual inquiry, analytics are here to
help

| Derive characterigircgour user group that include
more than gender stereotyidhat bther products
does this group use? How does their envi
look? What do they enjoy most? How do t
worlkeprecise, fast, neat? And so on..."
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Designing In a nalverse team which knows
only one side of the medal

I All feedbacks and often
decisions come from one (male)

perspective

| Team sympathizes and relates
to specific user group and works
for it
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Designing In a nalverse team which knows
only one side of the medal

I If there Is a chance, try to create diverse environment

I Involve users from different backgrounds and make
the team observe and participate

I Make the person who decides about the product
hear different voices and see different perspectives

I Make the user group tangibie team: use mood
boards, have your personas omni present, take the
team to user tests or show them the testing-videos
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Are those cuties really safe for women?
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Speaking about health

I Historically, females have been
excluded from human and animal

clinical research trials

| Health apps at first failed to account
for the menstrual cycle
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Tested with users, that didnOt corresporatioeihe
user group

Women are defined as one of the target groups,
BUThey do not participate in the actual user tests
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Tested with users, that didnOt correspomdticaihe
user group

I Recruit the right participants for your tests and
this means not only male/female, but also other
demographics (age, race, income, edug¢ation, etc

./01/0212. I"H#$%H# " &'H($)$*+,"#S-(,++



BelINCLUSI¥EBNgside your UCD journey

Take gender into account especially during thegfslieparof your USemterefdesign journey:

Interviews with users:  User Scenario & Journey UX prototypes: make the requirements

way to understand your Workshopget your requirements tangible and allow feedback from user groups
users and their needs. strait. Check them with your target LT to be gathered. Think about ALL the important
Involve women and me groups. All of them. Protot'yping user groups.

Experiment

UX walkthroughs & usability
Integratékeep tests: identify potential user

<" problems and stumbling blocks
with women and men!

Design

Lean UX

User Research:
Test &earn

Define
4 traps of gendered design:
Understand | Ignore one gender during definition c
/ \ USer groups or personas

Moodboards User Interface Design: as think Etf:ggtbe i)é(;LIJ:Iit:\:\?et group using the

Collages: Help to make about your defaults, design Development yp

the users world tangible elements and all physical Designing in a rdikierse team which

to the team and focus dimensions in the industrial knows only one side of the medal

on their needs. design field.

Tested with users, that didnOt corres

14.04.2024Anna Hanchar & Jlona Troll to the actual user group



LetOs discuss!
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